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rencies.  This is particularly diffi-

cult for countries who have tradi-

tionally pegged their currencies to 

the $, like China. As a policy it is 

a bit like a Skoda, works OK up 

to the point of inevitable failure.  

In simple terms U.S. policy has 

been to let the $ go into free fall, 

in the hopes of stimulating ex-

ports and so avoid a recession.  

To a point, this has worked, par-

ticularly on multi- million dollar 

deals like aerospace, software, 

financial services, etc.  However, 

our cover is blown as we have 

now partially solved our problem 

by reducing debt as a % of GNP 

by 30%.  But in the process,  we-

have exported galloping inflation 

to the countries that have their 

currency pegged to the U.S. $.  

Prices in those countries have 

nowhere else to go but UP, if they 

are to survive. And let’s be quite 

clear:  we need “cheap” produc-

tion of commodities like footwear 

and clothing, to say nothing of 

low cost electrical and household 

goods.  However, “cheap” will be 

a relative term for the next few 

years. 

So… what to do? 

Certainly, there is very little that 

we can do to affect fiscal policy.  

Even our precious vote is 

unlikely to result in much differ-

entiation between the parties, and 

how they will manage this situa-

tion. 

But on a day-to-day level, some 

things would seem to make sense.  

For the first time in many 

years it could make 

sense to carry higher 

levels of inventory. 

It would also be unwise to 

enter into long term con-

tracts with no price ad-

justment opportunities or 

overly competitive pric-

ing. 

Inevitably, there will be 

shortages.  So keep in 

touch with your vendors 

and your reps and try to 

look ahead and place 

forward orders where 

possible. 

From our point of view, I do not 

anticipate an increase in pricing 

before October.  We will cer-

tainly do all we can to remain the 

best value boot on the market, 

and we will certainly not look to 

reduce content in order to main-

tain our prices.   That is a prom-

ise! 
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NY Tactical Officers Assoc 

NYTOA  Conference      

Poughkeepsie, NY               

May 6-7 

Feria Integra         

Zaragoza, Spain                   

May 21-23 

IALEFI Conference            

Reno, NV     

May 4 - 5 

    

What do the following have in 

common? 

Oil reaches $120 per barrel. 

New labor laws are introduced in 

China, bringing in a 40 hour work 

week, time and a half on Sat. and 

double time on Sun. 

20% of shoe factories have shut-

tered their doors during the last 

year. 

The U.S. dollar sinks to its lowest 

level vs. the Chinese currency, 

losing almost 30% in 2 years. 

The price of rice has risen 30% in 

6 months. 

The above random looking list of 

facts have combined together to 

create the “Perfect Storm” in the 

world of footwear production. 

Individually, these facts are not 

startling.  But the synergistic im-

pact will see prices rise by 4 – 8% 

this year and next year by a simi-

lar %. 

Most of the causal effects of this 

“perfect storm” can be related to 

the fall in the value of the U.S. 

currency vs. almost all other cur-

Florida SWAT Assoc. FSA Conference         

Miami, FL                                        

June 2-3 

National Patrol Rifle                 

Conference & Competition                            

Center Mass, Inc.                               

Detroit, MI                                       

June 1 - 3 

New Promo Item! 

OSWAT Hand Sani-

tizer #CLEANHANDS 
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New Terminology:   

“SWATTING” 

Henry’s Back! 

Recently, we got this update from our friend 

Henry, who’d been deployed to Iraq last 

year. We are happy to report that he is 

home and safe.  Here’s his letter: 

HEY EVERYBODY!!! GOOD NEWS !!! 

   

JUST WANTED TO LET EVERYONE KNOW 

THAT I AM BACK IN THE STATES!!! I WILL 

BE AT CAMP LEJEUNE FOR ABOUT THE NEXT 

THREE WEEKS BEFORE COMING BACK TO 

LITTLE ROCK!!  

I WANT TO THANK EVERYONE WHO SENT 

CARE PACKAGES CARDS AND LETTERS. I 

AM TRULY THANKFUL AND LOVE EACH 

AND EVERY ONE OF YOU, AND I LOOK 

FORWARD TO SEEING YOU AND MAKING 

UP FOR LOST TIME!  

MOST OF YOU KNOW THE PAST MONTHS 

WERE VERY STRESSFUL FOR ME AND I 

COULD NOT HAVE DONE IT WITHOUT 

YOUR PRAYERS, LOVE, AND SUPPORT!!!  

HENRY 

Gunnery Sergeant Henry Moore  

United States Marine Corps  

There is no fear in love. 1 John 4:18 

Belgium-Luxembourg SWAT 

Thank you Marc Pierard, our Belgian distributor, for providing 

these photos of his own mobile unit, and of the the SWAT 

Team he supports.  Thanks for getting us out there! 
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Important Contact Information 

President/CEO      

 Terry Mackness  terrym@originalswat.com 

Operations     

 Maureen Flanders maureen@originalswat.com 

Marketing      

 Erin Cabezut  ecabezut@originalswat.com 

Sales & Customer Service                                                                

 Rick Brazil  rbrazil@originalswat.com                                

 Shannon Earle   shannon@originalswat.com

 Shawnta Lewis  slewis@originalswat.com  

Accounts Receivable     

 Peggy Young  pyoung@originalswat.com 

Distribution     

 Richard Kohl  rkohl@originalswat.com 

Administration 

 Debbie Laurence  dlaurance@originalswat.com

 (this is NOT a typo) 

Phone: (209) 545-2500 

Fax: (209) 545-2739 

E-mail: info@originalswat.com 

Original S.W.A.T. Footwear Co. 

4213 Technology Drive 

Modesto, CA 95356        

Original S.W.A.T. Footwear 

Brandi’s Useless Facts 

A hippo can open its mouth wide enough 

to fit a 4 foot tall child inside. 

Some Guy 

Who Went 

on an        

African    

Safari & 

Wore Our 

Boots. 

We met this gentleman at the SHOT Show this year 

and he told us about his African Safari, where he 

wore his 1150 Coyote Classics.  We can’t remem-

ber his name, but we know he is an associate of Sal 

LaCova’s.   

He also told us this great story about how he and his 

buddy were walking on vegetation with 4-inch long 

thorns.  His buddy apparently got thorn punctures 

on the bottom of his feet, while our Original SWAT 

advocate remained injury-free.  How’s that for a 

great testimonial? Sal, can you remind us who he is 

and what his name is?  And our kids want to know, 

“Why did he kill Pumbaa?” 

Law             

Enforcement 

Product News 

March/April 

2008 

NOW AVAILABLE FOR PURCHASE!     

72” Round Laces in SAGE and COYOTE.       

To order, use style # A1158SAGE and 

A1158COY. 
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